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Ahstracl 
T 
Exchange has been known as 1hc subject maucr or Marketing. rn this decade. Internet has 
enabled people to connect and exchange information to others, rcgurdlcss of time and space. This 
condition leads to a new phcnomunon, known as .\·ocialnelworking through social network sites. 
Jo social network sites n1en1bers find new kinds of exchange, which is information exchange. 
Memberships in muny social network sites arc free, which tneans that everyone is free to join or 
leave iL In that case social ne.twork providers must ensure that 1ncmbers keep using their site. 
The aim of this study is to test und analyze the direct and indirect effect. of exchange lo loyalty. 
The Unit of analysis in this study were members of social networking sites rriendster and 
Facebook. There are 256 respondents participute in this research. The result shows if community 
members keep cxd1m1gc aclivity, they will loyal to the community. 0jrect effect has greater 
impact on loyalty than indirccl effect. This rneans that social network cotnpcmy must encourage 
their member to exchange inforntation actively. 
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Ah.\'lrttk 
Pertukaran Lelah disepakati mcnjudi pokok bahasan di daJan1 pcmasaran. Kchadiran Internet 
menyehabkan rnunculnya suatu jenis pertukan1n baru yaitu pcrtukaran inforrnasi. Manusia dari 
bcrbagai hclahan duniu saJing mctnpcrtukarkan informasi tanpa rncngcnal tcmpat dan waktu 
rneJalu; situs jejaring sosial. Dalam heherapa tahun bclakangan bcnnunculan situs j~;aring sosial 
yang siJih bcrge:mLi~ schingga n1enarik untuk ditcHli tcntang pengaruh pettukaran terhada Joyafitas 
pengguna situs jejaring sosiul. Hal ini n1engingat t.idak adanya hiaya kcanggotaan dalam suatu 
j~jaring sosial schinggu anggota dapat hcrpindah sewaktu-waktu. Penelitian ini hcrt.ujuan untuk 
melakukan analisis tcrhadap cfck langsung dan tidak langsung yang ditin1bulkan oleh pertukaran 
jnformasi tcrhadap loyalitas pengguna situs jcjaring sosial. Unit analisis dalr.un pcnclitian ini 
adalah pcnggumt situs jcjaring pcrtcmanan sosial facehook dan fricndst:cr. Jumlah rcsponden 
adillah 256 orang. Hasil penelitiun n1cnunjukan hahwa cfck langsung n1emiliki pcngan1h Jcbih 
kual dibanding efe~ t.idak langsung. Hal i ni herarti hahwa pcngclola situs harus mendorong 
penggunanya mclakukan pcrtukaran infornmsi secanl aktif. 
Kata kunci: exchange, value, conununity, social network site 
JEI.. Classilication: M30, MJ I 
1. Introduction 
The inlcrnct was found after World War 2, around 1950 (www.livingintcrnct.com), and 
since then it usc has grown rapidly. The internet booming is supported by the dcvclopme.nt in 
information technology such as conlpuler in broadband tcchn(.)logy. BasicHlly internet WitS 
designed to connc,·l lwo or 1norc compulcrs in the distance. During 1950 the size of compuler 
was relatively hig and very expensive. so only insl.itution coultl buy a computer. With the 
dcvc_l~>pmcnt iri computer technology, it becomes smaller and aft(>rdablc. In 1980 has heen 
known as the er.a of personal computer. where con1purcr hccomc personal and availahlc for 
almost everybody. Today, cornpur.er hccorncs part or our life and cHrrics around CVC~j' day. 
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